
Insight. Action. Results.

Making the Move: 

Travel Agency to Travel Management 

Company to Trusted Business Partner 



Agenda

> Introductions

> Characteristics…which one are you?

> Positioning your organization beyond travel

> Engaging customers

> Perceived value

> WINNING!
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Meet the Panel

Hitachi Data Systems

Ralph Randle

Senior Procurement Manager - Americas Region

Georgia International Travel

Bob Bridges 

Vice President of Operations & Customer Service

Mann Travels

Leigh-Ann Burroughs

Director, Corporate Operations
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Characteristics….which one are you?
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Travel
Management

Company

• 24 x 7 x 365 service
• Ability to support global 

customers
• Expanded options 

(pricing, technology, 
services)

Travel 
Agency

• Low tech / high touch
• Limited options (pricing 

models, technology, 
availability, etc)

• Generally very localized

Trusted
Partner

 Consultative
 Business savvy
 Problem Solver
 Value-Oriented
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